
WEB3 MARKETING 
CHECKLIST FOR 2024
Don’t get left behind in 2024! By downloading this guide, 
you are a few clicks and steps closer to marketing with 
success in Web3 in 2024. Use our easy-to-follow marketing 
checklist to navigate your way in Web3 with ease.

FIRST TIP: When crafting 
a marketing strategy for your 
Web3 business or launch, it’s 
important to remember the 
3 core principles of all Web3 
applications, solutions and use 
cases: 

• Decentralisation and 
financial equality 

• Data privacy and security
• Promoting fairness for 

content creators, builders 
and businesses 

There are countless different trends, tactics and methods out there that promise to market 
your business with success in Web3. We’re here to simplify it and dial in the noise for you.

With these in mind, remember 
that the way you will engage with 
your ideal audience, and ultimately 
convert them, will be different to 
traditional marketing tactics which 
may involve data collection via opt in, 
list building and heavy retargeting. 

In Web3, community is one of the 
main driving forces in any marketing 
campaign or strategy. Building 
a thriving community is key to 
establishing a strong foundation for 
your Web3 business or project. 
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1. Define Marketing Objectives:
Clearly outline the marketing goals and objectives for your campaign or 
project launch.

2. Audience Persona and Segmentation:
Develop detailed audience personas to guide targeted marketing efforts.

3. Community-Centric Marketing:
Develop a community-centric marketing strategy focused on building a 
loyal user base.

4. Leveraging Alternative Channels:
Choose alternative channels like Discord or Telegram for targeted 
marketing campaigns.

5. Content Marketing Strategy:
Develop a content marketing calendar for each phase of the launch.

6. Influencer or KOL Marketing:
Identify and collaborate with influential figures in the Web3 space. 
Leverage influencer or key opinion leader partnerships for promotional 
activities and community outreach where possible or appropriate.

7. Marketing Readiness:
Ensure that your website and marketing materials are technically sound, 
secure, and visually appealing. This may involve an SEO overhaul or 
revamping your existing channels and platforms. A thorough gap analysis
will support you with deciding which areas to tackle first.

8. Analytics and Marketing Performance:
Implement marketing tracking and analytics tools to monitor the 
performance of your campaigns and active channels.

9. Ongoing Marketing Engagement:
Plan ongoing marketing activities to maintain community interest
and engagement.

Use the checklist below to craft 
your next Web3 campaign or 
launch with success:

Looking for a deeper level of support, to market your 
business with success in Web3? Reach out to our team 
today to get started on a next-level strategy for 2024.

CONTACT US
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https://take3.io/contact/
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